
EXHIBITION BOOK
Viktoria Simon

CONTENTS

1. INTRODUCTION & TEAMWORK & 
REFLECTION…………………………………………….p2

2. BRANDING & GRAPHICS ……………………………p3-6
3. EXHIBITION………………………………………………p7-9
4. PHOTOGRAPHY AND MARKETING……………….p10
5. PERSONAL PLANS…………………………………….p11



TEAMWORKINTRODUCTION PERSONAL REFLECTION

We have selected the jobs through a group discussion 
around everyone’s interest as well as strength where we 

justified why we would be suitable for each role after listing 
all the tasks that could be part of this. As much as I wanted 
to be in control of the Graphics, I realised that my project’s 
requirements will not let me have enough time as graphics 

can become very time-consuming, therefore I learnt I 
needed to ensure I do not overwork myself and accept work 
that I may not be able to complete. Since in semester 1 I did 
my own exhibition workshop, I felt capable of working with 

others and giving my skill and experience to creating a well-
thought-out exhibition. We have added the idea of visitor 

experience within our group as we wanted to add additional 
interactive elements to create a striking and memorable 

exhibition.

In my experience with the exhibition teams, I felt frustrated 
by the lack of consideration for how different teams operate 
with different levels of detail needed, including individuals 

too. The disorganisation meant I couldn't access other 
groups' progress or see what was happening, which 

prolonged my work as I spent time chasing people for 
materials or not knowing what is happening around me. 

This experience taught me about the importance of 
organisational systems in professional design 

environments, where access to information directly 
impacts productivity. In the future, I need to more clearly 
communicate my concerns rather than hoping things will 

improve on their own, advocating for the structural 
elements I need to perform at my best.

Through the exhibition team experience, I learnt something fundamental 
about my professional needs—I struggle to work effectively with people 
whose work ethic and values differ significantly from mine. When not in a 
position to influence decisions, I feel unmotivated and stressed, 
affecting my productivity and wellbeing. This made me realise that I work 
best in leadership or decision-maker positions where my systematic 
thinking and prioritisation skills can be utilised. The experience of not 
being heard when trying to keep the exhibition on track and not get 
carried away but less priority material. I felt like there was a clear gender 
hierarchy forming so my team often made me feel unappreciated and 
judged. I therefore learnt that in my professional career, I need to actively 
seek environments where my colleagues listen, show respect, and share 
values that align with mine—this isn't just preference but a requirement 
for my optimal performance as a designer. This therefore would allow me 
to work productively rather than fight for what I believe in every time.

Working as part of a larger group for the first time for me was not 
something that I enjoyed as the variety of values within teams have 
crashed and I felt the teamwork was lacking as I felt mine and all 
groups were separated from the others and I was never in the loop. I 
felt like we were too big of a team with different values which made 
me learn the importance of when establishing a team, similar values 
are needed as well as collaboration amongst teams rather than 
isolation which made me feel isolated myself. I also felt that the 
process was going too slow for me as I was hoping for a faster pace 
due to the amount of people we had, however, it was interesting that 
this power of numbers did not show therefore, I learnt that even team 
needs to focus on ‘quality over quantity’.

My project is about creates comfort within Type 1 diabetes and its 
injection process within the context of healthcare and self-management 
of conditions through reimagining injecting and tackling issues around 
needle phobia, discomfort, skin reactions and more. Therefore, redefining 
care has been a perfectly fitted category as I believe my project creates a 
new form of care. Within this I would fit into the consumer health product 
sector within Product design which is why my project is not within 
changing perspectives which we thought would be a speculative area and 
my project proposes a new way to ensure comfort is created and people 
can manage their condition especially when they first start out.

I am a designer who fits more into the consumer product sector with a 
health and wellbeing focus throughout my projects. I believe I am more of 
an industrial designer due to the complexity of my projects and the 
engineering considerations that come with them. 

Sherry

I believe despite our efforts to stay on track through gantt charts which 
no one ever looked at and to ensure everything was organised. I believe 
there was lack of communication and the organisation team did not pull 
together the teams well enough as I have hoped for therefore the teams 
were scattered as well as the works and where they were placed. 
Therefore, I believe I was lost in the dark around what each group was 
doing and what I need to work with and align with. This for me created a 
stressful environment and disorganisation was present where no 
deadline was truly ever reinforced with no consequences of lack of 
action taken from others, which I believe significantly delayed progress 
for certain teams and individuals to proceed with their tasks, including 
me when collecting information around the requirements for the space 
and more as without knowing these, arrangements could not be made. I 
believe despite our best efforts to not establish a hierarchy, I believe the 
groups needed some voice of power and management; establishing a 
conventional professional work environment. 
After this teamwork experience, for New Designers, I intend to approach 
the exhibition with a more assertive stance on project management, 
advocating for transparent workflow systems and documentation that 
everyone can access with better preparation and communication.

Originally, our sub-categories evolved from 
these my team for exhibition renaming them as 
Activism & Change; Care, assistance & redefine, 
capturing and narrative and motivation and 
empowerment. This has been inspired by the key 
words within the describe your project task from 
the beginning.

However, despite mine would have fit in that 
category well, it was too many words and not as 
memorable whilst the originals did not allow 
many of us to class ourselves in just 1 area.



BRANDING

Within the naming process, I have contributed the most, however, I experienced 
significant frustration around the naming conventions for the exhibition. Despite 
offering numerous thoughtful suggestions and iterations for names, my ideas were 
consistently dismissed as "too similar" to existing concepts, without meaningful 
consideration. Team members seemed unwilling to consider even minor 
refinements to their initial concepts, creating an environment where collaboration 
felt impossible.

Collectively we have created a Miro board with 
various tasks including collectively ideating around 
the exhibition’s name.

I was personally very against many of these names as I felt like most did not align with my 
personal values and objectives as a designer or even the story I would like to convey. 
Although it was clear through discussions that So What was having a lot of positive 
feedback, it was something that many have heard throughout their studies however I was 
afraid this would not resonate well with the public as it does sound harsh and critical and  
I raised my voice that if we call it so what it might provoke thoughts around us not caring 
so what are we even doing. Although some might have found this phrase helpful, to me it 
was never a positive question, therefore I wanted to make sure the whole group is aware 
that there may be other interpretations of this.

I personally felt like these final names resonated more with the creators rather than me 
or others. Material Impact seemed like a sustainability exhibition, and the focus on 
prototype is not something that I felt needed highlighting as professional designers and 

In order to ensure that everyone is collectively represented, we have decided to describe our projects as 
they stood at that time and look for commonality that could enable us to find words, phrases and visual 
langueg that could represent us and our projects well.

Through a voting system, we have 
came to decisions around the 
colour scheme for the exhibition. 
However, we soon realised that 
voting can take time for us as we 
have been doing these votes 
remotely rather than in person 
which given us a delay in 
receiving responses in 1 go.

Before beginning 
the branding, we 
wanted to see 
the kind of style 
everyone was 
imagining for the 
show in order to 
allow us to get 
inspiration from 
this. This was a 
great way to 
allow us all to 
have a visual say 
and collectively 
ideate.



BRANDING

After various ideation and iteration around the final exhibition name 
‘The Space Between’. Once the graphics team has narrowed down 
their favourites, a form was made in order to let us all vote for our 
favourite and leave a comment at the bottom with any feedback.

I personally loved all of them therefore at this stage I was quite 
happy with any finalist. Eventually, the comments have influenced 
further developments in establishing the final design which has no 
longer been voted for.
However, the iterations show clear consideration of the name of the 
exhibition, creating a story and clear visual language.

I felt like ‘The Space Between’ was an interesting concept. I felt it 
was very science or futuristic looking at times however I did start to 
feel it created curiosity even within me.

The name ‘The Space Between’ originates from the idea of us all 
designing for the space between what already exists. 

Colour and fonts have all been chosen, aiming to create a modern and sophisticated design collection to 
showcase our professionalism. I personally really loved this aesthetic language and colour as it aligned 
well with my values more than any previous years’ exhibition aesthetics as this felt more professional 
therefore I learnt this language was so important to me to feel like I belonging to this exhibition as well as 
feel the celebration of my and our professional journey to here.

Symbols to identify each of our projects were developed were 
everyone collectively established this by creating their own project 
silhouette which was inspired by silhouettes of how animals for 
example may be shown and recognised through linework. As a 
group we believed this would be the best choice rather than 
identifying each project by name as visuals can be understood 
and memorised better which would be used for the group booklet 
and marketing as well as great idea for sneak peaks.

Considering everyone else’s project and 
silhouettes, I have felt my collection of 
designs had to be shown more 
simplistically, especially since my designs 
would be very unrecognisable for unfamiliar 
people. Therefore, eventually I decided the 
best way to showcase my collection would 
be the simplistic logo for it. I believed this 
abstract symbol would additionally draw 
curiosity alongside the one’s that may be 
more recognisable.

My personal ideation

Theming 
and style 
inspiration 
has been 
taken into 
ideation and 
iteration. 
The group 
wanted the 
visual 
language to 
be 
resonating 
with the 
words and 
name of the 
exhibition to 
allow us to 
tell a story.



LOGO AND MARKETING

There has been various iterations around the 
layout once the elements have been finalised.

FINAL POSTER.

LOGO
The name ‘The Space Between’ was collectively 
agreed to symbolise all our projects which explore the 
tensions, connections, and possibilities that happen 
in the space between; between people, between 
disciplines, between ideas. This therefore allowed us 
as a group to showcase our diverse nature as well as 
ensure we are all included and is broad enough to 
ensure all the sub-categories can be able to fit inside 
such space.

The design was made in order to allow it 
to be adapted easily to new areas, 

including poster, booklet and social 
media as well as easy logo and profile 

photo for the product design Instagram.



GROUP BOOKLET

Viktoria Simon

HYLOW

Viktoria is a product and industrial designer 
who thrives when solving complex challenges 
that improve quality of life. With an 
empathetic approach and meticulous 
attention to detail thorough research, she 
creates intuitive products that make 
everyday experiences more comfortable and 
rewarding. What distinguishes her work is the 
seamless balance between functionality and 
emotional consideration—designing not just 
for what people need, but how they want to 
feel while using it.

Embracing comfort in every injection, confidence in every day.

Hylow: Managing the Highs and Lows of 
Type 1 Diabetes.

The Hylow Care Collection transforms the 
challenging reality of Type 1 diabetes by 
addressing the physical and emotional 
burden of multiple daily insulin pen 
injections. Designed specifically for those 
beginning their diabetes journey or 
struggling with needle anxiety, this 
comprehensive toolkit demedicalises the 
experience.

The Hylow Injector automatically pinches 
the skin (normally requiring a second hand) 
while converting the traditional stabbing 
motion into a gentle “hugging” action. By 
concealing the needle and enabling true 
one-handed operation, it offers 
unprecedented discretion in any setting. 
The Hylow Shield reduces needle phobia 
through camouflage while its tactile 
patterns create distraction analgesia. The 
Hylow Connector provides larger gripping 
surfaces for painless needle attachment—
crucial for those with sore fingers from 
blood checks. The Hylow Compress offers 
dual temperature therapy (warm/cold) to 
reduce injection site complications and 
control insulin absorption.
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Contact:

Email: viktoriasimondesign@gmail.com
Instagram: viktoriasimon_design
Linkedn: https://shorturl.at/jmG3O

I found it hard to find 4 images that collectively show my work well. I learnt here that 
created a rigid unity would not allow me to truly display my work in detail in 
comparison to someone who may have less components and intricate functions to 
display. Therefore for future, I would add more manufacturing photos in addition to 
showcase more of a story rather than just a showcase of the final design from 
different angles and compositions as I believe this is not the best way to display my 
work, therefore I would additionally add more pages after these.  

We have collectively 
decided to ensure 
our contents page 
and group booklet is 
as visual as 
possible. We have 
decided to use our 
symbols as a way to 
guide readers 
through the content 
much easier than 
words could.

The overall group booklet’s layout was ept simple and in line with the 
posters in order to create unity, which would additionally include the 
same information but it would be captured within a booklet.

There has been 4 image options developed allowing people to feel individual and give some form of freedom 
and flexibility whilst additionally making sure unity is created.

I felt like this is the 
most minimalistic 
display of my work 
ever which to me 
feels so joyful and 
fascinating. I learnt 
that simple design 
can go a long way 
at times therefore I 
hope to incorporate 
simple layouts in 
the future too.



EXHIBITION REQUIREMENTS- STAMPS

I have been charge in creating 
a new form for us to get a 
more up to date requirements 
form which ensured 
promotion of this. Weeks after 
filling out the first form, we 
decided that we need to ask 
again as many may have 
changed directions which we 
needed to be aware of.

The form and images 
submitted of how the 
plinths are imaged for 
each individual, our 
team managed to work 
out the best placement 
and arrangements 
needed for the space 
which meant ideation 
could be started.

My Plinth PlanI learnt it was very difficult to 
imagine how I might display 
my work without actually 
having it done at this point 
which made it feel very 
imaginative.

There has been an template to fill out for everyone to ensure we are all aware of everyone’s exhibition requirements 
as they stand. Therefore, we started looking into how many ipads are available for booking and more which allowed 
us to understand the limitations of accommodation like only 3 ipads available for booking.

People have submitted visuals for their plinths in order for us to 
understand their vision much better than through words.



We have included sub-
categories in order to allow 
us to showcase minimal key 
information about each 
project which we have 
changed from 

PLINTH POSTER

The plinths poster would indlude important 
information and most people would be back to 
back with double sided posters.

Based on the requirements 
collected from our form we 
have started to map out and 
lay out the plinths, 
considering the 
requirements of each of us 
including sockets,

Potential change to be made for people at the wall – possible 
additional rearrangement on the day.

Some initial layouts and experiments with to scale 
printed floor plan and plinths – this allowed us to 
visualise everything much better than 2D and see the 
space that would be present as well as understand the 
atmosphere given.

Plinths

FINAL

FINAL
Although at first we decided not to, we 
have eventually grouped everyone with 
their categories, this allows use to keep 
similar projects together as well as to 
allow visitors to make sense of it rather 
than having to search.



EXHIBITION VISITOR EXPERIENCE - STAMPS

We have decided to test the idea of 100 and 200 graded 
printer paper which would be used at the exhibition. 
We have decided to experiment with ink and how 
effective stamping and the stamp would be for visitor 
usage.

We have additionally developed the stamp to be able 
to hold the stamp in place and the paper to be able to 
be slid in and out easily to not allow this to be a time-
consuming process.

We have decided not to simply put the stamps onto everyone’s plinths in order to not take 
away any valuable space or draw attention away from their work. Therefore, we decided 
to put an additional small shelf to hold the stamp and pad in place. 

After many meetings, we could still not decide on the graphics which we wanted to create in 
order to limit the work of the graphics team. I have suggested using our logos but revealing it in 
a rather abstract manner in order to not have the symbols be stamped at once but rather split it 
up and each stamp should have one bit of each symbol. This was effectively allows us to allow 
visitors to have a memory and token from the experience whilst reminiscing on our projects.

We have come up with the idea of creating 
stamps. This has been an idea brought up 
during our first whole group meeting which 
allows our exhibition team to have a 
starting point for visitor experience 
enhancement. We decided to come up 
with a stamp that becomes more like a 
passport where visiting each project will 
allow a stamp to be collected.

We have decided to come up with an interactive 
method of creating layer stamps therefore using 
multiple stamps to create one final image. We 
decided we wanted the sub-categories to all be 
connected to one another and therefore have their 
group stamps. Our decision to do this interaction was 
coming from my experience of being to exhibitions 
and looking at projects from afar which does not 
allow true appreciation of one’s work. Therefore, with 
this concept we decided we wanted to ensure the 
plinths and projects are approached and the plinths 
are interacted with and drawing all visitors to all of 
the plinths to collect their stamps.

STORYTELLING

MOTIVATION & 
EMPOWERMENT

REDEFINING 
CARE

CHANGING 
PERSPECTIVES

The idea involved 
each individual 
having a 
different/unique 
stamp at their 
plinth

We have used miro boards to allow 
individuals to comment and leave 
feedback for us to work with. Whilst we 
had a business card stamp suggestion, 
this was something that we decided 
not to go with as contact information 
would be displayed through QR codes 
and on the group booklelt.



PHOTOGRAPHY, MARKETING & SOCIAL MEDIA

Various photos have been taken in order to ensure 
everyone finds one that they like and have a 
collection for future and present purposes.We 
wanted to make sure everyone is happy with their 
photos. I had many favourites and I found it quite 
difficult to choose due to all the options which as it 
turned out, might have been a bad option despite its 
flexibility. I did feel I got too many which restricted 
me from knowing what to pick. However, I wanted to 
ensure I am a little different as well as looked for 
photos that felt right and conveyed my positive and 
professional personality.

We have used our symbols alongside 
our photos in order to allow us to be 
connected with our project and 
provide a sneak peak of our 
countdown projects as our first 
social media post.

We decided to count down and count down in alphabetical 
order of our names and display an image of our design.

We have chosen to do 2 versions for 
photos, 1 being black clothing for 
unity and the other being smart-
casual clothing. This allowed us to 
decide on how we would like to 
display ourselves as a collective. 
We then voted to being more 
uniform whilst we still believed it 
showcased our individuality 
through our poses and presence.

Our further campaign 
decision was to promote our 
designs on stories, 
highlighting the people who 
have been showcased 
through the countdown and 
highlighting their name and 
website link alongside closer 
looks at their designs to 
draw attention to the posts 
and create interest.



MY PERSONAL PLAN

by Viktoria Simon

HYLOW
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Arrangement Ideation

Final Arrangement

Stamp at my stand

X1 Socket X1 Monitor

Viktoria is a product and industrial designer 
who thrives when solving complex challenges 
that improve quality of life. With an 
empathetic approach and meticulous 
attention to detail thorough research, she 
creates intuitive products that make 
everyday experiences more comfortable and 
rewarding. What distinguishes her work is the 
seamless balance between functionality and 
emotional consideration—designing not just 
for what people need, but how they want to 
feel while using it.

Embracing comfort in every injection, confidence in every day.

Hylow: Managing the Highs and Lows of Type 1 Diabetes.

The Hylow Care Collection transforms the challenging reality of Type 1 diabetes 
by addressing the physical and emotional burden of multiple daily insulin pen 
injections. Designed specifically for those beginning their diabetes journey or 
struggling with needle anxiety, this comprehensive toolkit demedicalises the 
experience.

The Hylow Injector automatically pinches the skin (normally requiring a second 
hand) while converting the traditional stabbing motion into a gentle “hugging” 
action. By concealing the needle and enabling true one-handed operation, it 
offers unprecedented discretion in any setting. The Hylow Shield reduces 
needle phobia through camouflage while its tactile patterns create distraction 
analgesia. The Hylow Connector provides larger gripping surfaces for painless 
needle attachment—crucial for those with sore fingers from blood checks. The 
Hylow Compress offers dual temperature therapy (warm/cold) to reduce 
injection site complications and control insulin absorption.

Personal Reflection on Displaying my Work

I feel very accomplished by the display of my work as it has stayed 
minimalistic as much as possible whilst it additionally showcases the 
complexity I am capable of. I am very happy to display my products on a 
raised surface to highlight them and give them something that honours 
them. I wanted to make sure that my display additionally shows images and 
text and describe the products well as by the look of them they are not easy 
to figure out. Therefore, I believe I have managed to create a comprehensive 
layout and information delivery that will allow visitors to find the information 
they need as well as observe every bit of my design. I additionally believe 
that by having them on the stand it is less likely to be touched however I am 
interested in seeing how this layout would be understood and how much the 
public will react the way I intend them to and read what I want them to which 
I believe will test my capabilities of delivering the right information at the 
right area.

I believe that even the exhibition colours, name and philosophy aligned well 
with my design which allows it to fit well with our narrative we collectively 
established. 

Althought the process of getting here was tough and slow at times with the 
team, I did learn that patience will allow us to learn how to work together 
and be able to learn the best ways to communicate with one another better 
than at the start as well as learn from each other. By learning from the 
graphics team’s layout I believe I will be able to expand my 
communicational skills more for the future presentation of my work with 
more comprehensive sturtures.

I have started experimenting with how I could best display my designs on the plinth and I learnt that 
simply putting it on makes it look less professional and therefore I decided to have an extruded area 
for them whilst I also considered removing the manikin as I started to believe it would take away 
attention as well as not add much value to showcase the function which photos can convey.

My final arrangement involved presenting various images, packaging, and 
notes to describe what the parts are and what value they bring and the 
context of the project. I wanted it to be filled and look playful rather than 
intimidating therefore I wanted to include more than 1 version and place 
it around for some products.I would have the stamp as well as my design 

book placed on my plinth.

I have chosen 
this main 
image in 

order to focus 
on the 

interaction of 
my main 
product 

rather than 
the 

aesthetics 
which will be 
presented on 

display.

The 
infor
matio
n will 
conve
y the 
conte
xt as 
seen.
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